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Insight Simulator
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8. Mystery Shopping : Smart ishopper
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10. Ethnographic
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11. Insight Deep MininG : Insight Big Data Service
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11. Insight Deep MininG : Insight Big Data Service
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11. Insight Deep MininG : Insight Big Data Service
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11. Insight Deep MininG : Insight Big Data Service
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12. CLOUD Panel : Insight Online Panel Service
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